GIVING 2022 IMPACT REPORT

KITCHEN
HIGHLIGHTS

In 2022, a food service worker
Asked GK for Help every 90 minutes.

of all clients served
since inception were
served in 2022.

gﬁ Giving Kitchen was named
$2 '36 359 N one of Fast Company's 2022
/) P, "Brands That Matter."

We hired a teammate in

2 6 0 North Carolina, and expect
6 6 9 to help over 300 food service
injuries illnesses workers there in 2023.

m Hidi Society was founded to
91 24 ensure Giving Kitchen's future
ousm W for decades to come!
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1’632 food service workers | givingkitchen.org/2022 i-El-r.-:-
received 4’262 resources SINCE INCEPTION

Giving Kitchen has served over 11,477 food
service workers, and awarded over 7.6 million

@ Housing + Utilities ) . L
¢ Family + Social Services dollars to food service workers in crisis.
\\. Employment

@ Mental Health + Substance Abuse '

Prevented over

@ Physical Health + Wellness
°0 2,300 CHILDREN

ﬂ from facing eviction.
|
givingkitchen.org | @givingkitchen

THANK YOU TO OUR 2022 ANNUAL CORPORATE PARTNERS!
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